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Major changes to consumer protection 

rules from 28 May 2022 

May 2022 

 

As a result of the transposition into Hungarian law of the provisions 

of Directive (EU) 2019/2161 on the modernisation of the EU 

consumer legislation, certain rules on consumer protection will 

change significantly from 28 May 2022. The new provisions place a 

strong emphasis on digital services and the online market. 

_____________________________________________________ 

 

The modifications affect, among others 

 

- the criteria for imposing sanctions; 

- the level of fines that can be imposed in the event of a cross-border 

infringement; 

- dual quality as a misleading commercial practice; 

- rules on the indication of discounts; 

- information obligations in relation to online marketplaces. 

 

The new rules modify 

 

- Act CLV of 1997 on Consumer Protection; 

- Act XLVII of 2008 on the Prohibition of Unfair Business-to-Consumer 

Commercial Practices; 

- Government Decree 45/2014 (II.26.) on the detailed rules of 

contracts between consumers and businesses; 

- the provisions of Decree No 4/2009 (I.30.) NFGM-SZMM on the 

detailed rules for indicating the selling price and unit price of 

products and the price of services. 

 

In this briefing we briefly outline - without claiming to be 

exhaustive - the main changes introduced by the new provisions. 
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1. Criteria for determining legal consequences 

The new rules extend the range of criteria that the consumer protection 

authority will take into account in its procedure when determining the legal 

consequences of an infringement. This criteria include: 

 

• measures taken by the business to reduce or compensate 

consumers for the damage suffered; 

• any previous infringement committed by the business; 

• any financial benefit gained or loss avoided by the business as 

a result of the infringement; 

• the penalties imposed on the business for the same infringement 

in other Member States in cross-border cases; and 

• other mitigating or aggravating circumstances of the case. 

 

2. Determining the level of the fine in the event of a large-scale 

infringement 

In the case of a large-scale infringement involving at least two other 

Member States or with an EU dimension, the amount of the fine, as set out 

in the EU Directive: 

• at least 4% of the business’ net turnover, 

• if the turnover of the business cannot be determined, at least EUR 

2 million. 

 

3. "Dual quality" as a misleading commercial practice  

It is now considered a misleading commercial practice to market a 

good in member state A as being identical to a good marketed in member 

state B when there are significant differences in the composition or 

characteristics of the good marketed in member state A, unless justified by 

lawful and objective factors. 

4. The "black list" of unfair practices is extended 

Four additional practices are added to the list of unfair commercial 

practices: 

• Providing search results based on a consumer's online search 

query, without revealing paid ads or paying to rank higher. 

• Reselling tickets to events to consumers when the merchant has 

purchased them through automated means to circumvent 

restrictions or other rules on the number of tickets a person can 

buy. 

• Claiming that reviews of a product were submitted by consumers 

who actually used or purchased the product without verifying that 

the reviews were submitted by such consumers. 

• Submitting untrue consumer reviews or testimonials to promote 

products, or misrepresenting consumer reviews or testimonials in 

social media. 
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5. Indication of the previous price in the event of a price 

reduction 

In case of a price reduction notification, the previous price applied by 

the business for at least 30 days prior to the price reduction must 

be indicated. 

If the product has been on the market for less than 30 days, the previous 

price is the price applied by the business for at least 15 days. 

This rule shall not apply to perishable products or products which are to 

remain in good condition for a short period. 

 

6. Defining new terms related to digital services and online 

commerce 

The amendments introduce new definitions which will be used in the new 

provisions of consumer protection legislation. These include, inter alia: 

digital content, digital service, online marketplace, online marketplace 

provider, prioritisation, compatibility, functionality, interoperability. 

 

7. Additional information requirements for contracts concluded 

on online markets 

In case of a contract with an online marketplace service provider, the 

online marketplace service provider must provide the consumer with 

appropriate information: 

 

• the main parameters that determine the ranking of the 

offers that appear as a result of a search query; 

• whether the third-party offering goods, services or digital 

content qualifies as a business; 

• that if the third-party offering the goods/services is not a 

business, the contract is not a consumer contract, and the 

consumer is not entitled to have consumer rights; 

• how the obligations relating to the contract are shared 

between the third-party offering goods, services or digital content 

and the online marketplace provider. 

 

____________________________________________________________ 

 
Contact 
 
For more information please contact your usual contact at Sándor Szegedi Szent-Ivány 
Komáromi Eversheds Sutherland Attorneys at Law. 
 
 
 

Note: The above is intended only to provide general information. Therefore, the 
present summary is not a substitute for professional advice. Although it was 
prepared with due care and diligence, we are not responsible or liable for any 
mistake, incomplete information or opinion. 

 


